The Finnish culture industry has begun to enjoy noteworthy international

breakthroughs during the last five years. There have emerged at least ten

Finnish pop groups, film makers and computer game producers who have managed

to export their titles in quantities of millions. This type of success in

the internationalization of the Finnish content industry would only few

years earlier have been considered as wishful thinking.

This research, which was done by interviewing the individuals behind the

international breakthroughs, tries to identify the key success factors that

have enabled these international breakthroughs. 

It came out that, one key element is clearly an unique product. The

uniqueness does not how ever mean that it should be somehow typically

Finnish. Nor should it be directly adapted for the international market, but

the producers should have a good understanding of the mainstream culture and

its subcultures.

Access to foreign capital is often not necessary but otherwise good contacts

to e.g. international distributors are important. A breakthrough in the

home-market was not seen as a prerequisite nor a springboard to the

international market. It remains to be seen, how much success this existing

success will breed.
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